Barnhart's TV book decodes
insider info for average tolk

[RANDALL ROTHENBERG ]

IKE MATT DRUDGE,
Aaron Barnhart is a
Internet journalist
ﬁr:f making waves in
the world of mainstream
journalism. Unlike Marr Drudge,
those waves are washing over ad-
VErtISIng Apency media
departments and laying
hare to average folk the
arcane, raveled process-
esof n program-
ming and agency tme-
buying
Barnhart, 33, is the
writer, editor. publish-
er and distributor of
“Barmnhart'’s Unautho-
rized TV ‘o8, a compre-
hensive guide—reviews included—
to the new fll TV season. Available
via the Web (lateshownews.com), c-
mail {barnhart®lateshownews.com) or

snail mail, “BUTV" manages in 14
tightly

cked o include
st the :nuﬁr information
top agency media  departments
used to share 1,1n|':.r weith their most
cherished clients.

“If you wanmna know why “Bev-
erly Hills goma’ still creaks along,”
says Barnhart, “note that while it's
only gist in rotal viewers, it’s No. 7
among women 18 to 3. And if you
wanna  know  why ‘Dawson's
Creek’ is on the cover of Entertain-
ment Werkly's fall preview issue,
consider that it's the highest-rated
returning show among teenagers,

il only 1 overall ™
H.lrn]}linr-ll'n g5 P.lpl:!'ba.l.'.'k
Eu'ir.l-: i flbed with such staristcal

insights, married o cheeky ori-
tiques and insider reporning In
here are the answers to such ques-
tions as “"Why are there five Tate-
lines' on the fall schedule™ {An-
swer: It's the only newsmagazine
show to finish in the top 20 among

adults 18 1o 54.)
“ﬂm"l.*"ﬁ:s the weil

off rdiculous sitcom
premises. (NBC execu-
tives believe  viewers
don't like to watch peo-

= &1 ing, which is
E.]-Ly.r:lgglﬁuur told
him, “Suddenly Susan™
and other girlooms star
WOaTEETE WD “]I.'r'-r.‘ im
Apartmemts l|'|r::|.- could-
n't possibly afford and work @
MELAZIneS. |

This slim publication represents
the intersection of several techno-
logically driven developments that
are upending the way the world
does and ives busimess, par-
ticularly E:-:rmi.ni'nr..ljnmtm basi-
meas,

Barnhart not only uses the In-
ternet to gather and instantaneous-
I].' dl:ﬂril'lul: IJ'IE EWE, SECTELS, IS~
sip and an:|1l.r._'n:'_'¢ e limll.-tlf:lln
DE‘ID.' conversations and  trade
publications, bur his book also
turns the information and enter-
tainment industrics into a specta-
wr sport for the masses As
Drudge has done with politics, and
a5 the ain't-i-cool-paws.com site has

done with movie test screenings,
Barnham is dedicated to democra-
tizing acoess 10 eXpertise

*“There are no more secrets; that
ought to be true of more aspects of
life,” he says of his desire 1o render
the opaque transparent “It's in
this spirit I want to get as much of
this out there as possible ”

Slim, balding, hearded, bespec-
tacled and articulate, Barnhart in
meatspace comes across the way
he does in ;'}rl'h:rxiﬂ-;:, where 1 firse
encountered him: as an intellecre-
al. At Northwestern University, he
took a certifiably intellectual ma-
jor, classics. He currently holds an
intellectually ahle job, as the
TV writer for Kanzas Ciry Ster,
But Barnhart still refers to himself
as an “Internet journalist™; his life
and career rtrajectory give the
phrase meaning,

He carries few prejudices abour
media institutions, a residue of his
l;t':imm'rq,u.l i Hll.llngx, Mo, ﬂh'_l"t,
EK}'HM] I-n_'rln an Ei.l:l'l:r' ..I.a'_' 4} -:':.]l'!lllt
TV—as medium and as program-
ming—he grewe up with little seni-
ment for or against the broadcas
nerworks, an attitude that infuses
his w

Working as an executive secre-
tary at a Chicago real-estate firm,
he became an active participant in
the abfan lererman newsgroup, a
bulletin board on that wooly part
of the Internet known as Usener

David Lemerman’s move from

Late-night culr hero to the 1130 pm.
tirne slot increased his audi-
ence as well as the numbser L‘:lfpl::‘.l'

ple accessing the Net o book for
more. Barnhart, as editor of the
up’s trequently-asked -questions
ﬁr_r:. E:ur: the responsibility of ob-
taining answers to fans' questions.
Premy soon, he found himself
rrafficking in information abour
the entire late-night TV scene
Posting breaking stories on propri-
ety online EYStems, such as The
WEL drew immediate feedback
That him the idea for 2 Web-
ased "zine, “Late Show News.”
“Late Show News" np'u.iﬁr be-
came a must-read for pros and fns
alike. Leno's slow rise against the
Lerrerman jugeernaut first became
apparent through reporting there.
Barnhan's obvious qualities as a
reporter drew the atention of
E:in[ publications, and by last year
wis formally an ink-stained
wretch—albeir one with the heart
of a digital ren E
&uﬁtj of Eﬁii‘w['ﬁ insights
migi'ﬂ un.-:LI:I-L' the relEn lin of
TV, Cable networks such as the
H'i:tl::.r:,r [:hu.nnd aridd ni:ﬂ:l:wul‘}-
are not mere niches, he affirms:
“People are plainly replacing their
old television-viewing habits with
nonfiction. It's a booming genre in
eVETY age group.”
He also sees the WB MNetwork
moving into a profitable middle
pund berween mass and niche,
auee s black-American-
themed shows are gaining popu-
lariry among white ::ﬁmtﬁ ect
ed by standard nerworlk fare.
Mone ufl]‘lix. he sayd, wall com
re with the advent of digiral ca
EE: through set-top boxes
“Incvitab and  inexorably,
television will be oriented around
consumer choice,” says the Inter-
net's premier TV rebel. “It be our
ultimate revenge against the broad-
cast networks for not listening 1o
us for three generations.”
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